	Program of Study
	Industry Sector:
	 Marketing, Sales, and Service

	
	Career Pathway:
	Entrepreneurship 

	
	Program of Study:
	 

	Levels
	Grade
	CTE Courses
	English Language Arts
	Math
	Social Studies
	Science
	Other Required Courses or recommended electives
	Sample Occupations relating to this pathway

	SECONDARY
	7
	 Bus Career Exploration
	 Lang Arts
	Pre Alg
	W History
	 
	 
	Occupations requiring a high school diploma

	
	8
	Keyboarding 
	 Lang Arts
	Algebra
	US History
	 
	 
	

	
	9
	 Intro to Business
	English 
	Geomentry
	W History
	Biology
	 Foreign Lang
Physical Ed
	>Cashier

	
	
	
	
	
	
	
	
	>Smalll Bus Entrepreneur

	
	10
	 Marketing Principles
	 English
	Algebra 2 
	Health 
	 
	 Foreign Lang
Physical Ed
	Occupations requiring some post secondary

	
	
	
	
	
	
	
	
	 Adm Support Representative

	
	11
	 Accounting
	 English
	 
	 US History
	 
	 Fine Arts
	>Customer Service Rep

	
	
	
	
	
	
	
	
	>

	
	12
	 Business Management
	 Com Tech
	 
	 Govt/

Economics
	 
	 
	Occupations requiring a 2 year degree

	
	
	
	
	
	
	
	
	

	 
	
	
	
	
	
	
	
	 >Franchisee

	Articulated Dual credit courses may be taken/ moved to the secondary level for articulation/ dual credit purposes.
	>Regional Sales Manager

	POST-SECONDARY
	13
	 Introduction to Business
	Technical Writing
	 
	Bus Econ
	Biology  
	Human Relations Business
	> Retail/wholesale buyer

	
	
	 Marketing
	 
	 
	 
	 
	Per Development 
	Occupations requiring BA/BS

	
	
	 Computer Concepts
	 
	 
	 
	 
	 
	>National Account Manager

	
	
	 Internet Marketing
	 
	 
	 
	 
	 
	>Chief Executive Officer

	
	
	Business Law 
	 
	 
	 
	 
	 
	Industry recognized certifications, licenses, credentials or apprenticeships related to this pathway

	
	14
	 Sales & Marketing 
	 
	 
	 Poli Sci
	 
	 Speech
	

	
	
	 Essentials Of Mgmt
	 
	 
	 
	 
	
	

	
	
	 Survey of Fin Acct
	 
	 
	 
	 
	 
	

	
	
	 Bus Org & Mgmt 
	 
	 
	 
	 
	 
	>AA Degree in Marketing

	
	
	 Small Bus Mgmt
	Writing for Occupations
	 
	 
	 
	 Bus 

Communications
	>Entrepreneurship & Small Business Certificate

	
	15
	Suggested Majors
	 Entrepreneurship
	>Realtor’s License

	
	
	
	
	>

	
	
	
	Business Management 
	>

	
	16
	
	
	>

	
	
	
	 
	>
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Program of Study approval is contingent upon complying with the following assurances in accordance with California’s Career Technical Education State Plan 2008-2012.

· This program of study was developed through a collaborative effort between the ___________________District and the college(s) specified below. 

· This POS is based on a pathway identified in one of California’s industry sectors.

· This POS identifies all required academic and technical coursework from grade 9 through post-secondary education listed by course name and sequenced by grade level.

· This POS identifies recommended academic and technical electives appropriate for the career field.

· Courses identified in this POS are aligned to State academic and CTE standards and, where applicable, regulatory business and industry standards. 

· Course descriptions for all courses identified in the POS are available.

· This POS identifies appropriate and obtainable industry/state credential opportunities.

· In the implementation of the attached POS, strategies will be employed to assure access and success for special populations.

· In the implementation of the attached POS, strategies will be employed to incorporate appropriate adult workforce education transition opportunities.

· In the implementation of this attached POS, strategies will be employed to facilitate creative, innovative, artistic and/or design-oriented knowledge and skills acquisition.

The signatures below indicate that the attached Program of Study meets the criteria specified in the California Career State Plan for Career Technical Education 2008-2012
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	Industry Sector: Marketing, Sales, and Service  Career Pathway: Entrepreneurship___ Program of Study: ________________________ Consortium::__________________________  School:____________________________  District: ________________________________

	Course Title
	CBEDS or

Course #
	Grade Level
	Sample Occupations

Entry-Technical-Professional
	Certificate/ degree/ Apprenticeship
	Industry 

Certification

	Grade 7/8
	
	
	
	
	

	Career Exploration
	4650
	7
	
	
	

	Keyboarding
	2450
	8
	
	
	

	Grade 9-12 ( as needed)
	
	
	Entry: Cashier, Small Business Entrepreneur
	
	

	Business Computer Applications
	2450
	
	
	
	

	Intro to Business
	4602
	10
	
	
	

	Marketing Principles
	4122
	11
	
	
	

	Business Management
	4637
	12
	
	
	

	Post Secondary (add as needed)
	
	
	Technical: Franchisee, Retail/Wholesale Buyer, Regional Sales Manager
	AA in Marketing

Entrepreneurship & Small Bus Cert.
	

	Intro to Business
	501.0
	13
	
	
	

	Marketing
	509.0
	13
	
	
	

	Computer Concepts
	514.0
	13
	
	
	

	Internet Marketing
	509.7
	13
	
	
	

	Business Law
	501.0
	13
	
	
	

	Sales & Marketing
	509.0
	14
	
	
	

	Essentials of Management
	506.0
	14
	
	
	

	Survey of Financial Accounting
	502.0
	14
	
	
	

	Business Organization & Management
	506.0
	14
	
	
	

	Small Business Management
	506.4
	14
	
	
	


CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway: Entrepreneurship   Grade Level:__7 ___

Course Title:  Career Exploration 
CBEDS: _4650_____School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	· Understanding the Workplace (functions of economy, influences that societal, economic, and technological changes have on employment trends and future training)

· Self-awareness & Decision Making (goal setting, self-reflections, personalities tests)

· Career Exploration (sources of career info, details regarding occupations, transferable skills)

· Workplace Skills Necessary (team working, problem solving, presentation skills, innovation, soft skills)

· Career and Education Planning (identify education required for major areas of interest,  salary potential)

· Job Preparation (job interview, job application)


	The instructional program provides individuals with exploratory experiences related to career opportunities in business at entry, technical, and professional levels.  These experiences explore careers in computer science and information processing, accounting and finance, business management, marketing, and entrepreneurship.  The program provides information about employment and the education requirements for various business occupations, interest and aptitude assessment, and career and educational planning.  The program also provides exploration in the following areas:  business and consumer concepts, business computations, computer literacy, economic concepts, and scientific and technological developments.


CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway: Entrepreneurship __  Grade Level:__ 8 ___

Course Title:  Keyboarding   
CBEDS: _2450____School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	· Interacting with the Computer (input/output devices, operating system basics, file management, peripherals) 

· Key entry methods (proper finger placement, technique skills)

· Learn format of business documents

· Accurately type letters, memorandums, reports, and tables.

· Utilize application programs for designated purpose (word processing, spreadsheet, presentation)

· Internet essentials (search engine  basics, working online)

· Insert & use graphics and other media to enhance documents

· Self-awareness & Decision Making (goal setting, self-reflections, personalities tests)

· Workplace Skills Necessary (team working, problem solving, presentation skills, innovation, soft skills)


	This introductory course is designed to acquaint the students with techniques for using computers.  Students learn key entry skills in order to use simple word processors, mathematical or database applications, and simple graphics programming.  When school resources allow, teachers may introduce students to the internet, where they learn about different search engines, e-mail, and the variety of educational resources on the internet.


CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway:__Entrepreneurship__  Grade Level:____9______

Course Title:  Business Computer Applications 
CBEDS: ___2450_______School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	· Demonstrate word processing skills to prepare documents.

· Demonstrate presentation software skills to prepare visual support for presentations.

· Apply spreadsheet skills to expedite mathematical calculations and to create financial documents.

· Use technical skills to produce publishable materials

· Employ web search skills to obtain information.

· Use email functions to expedite work

· Demonstrate effective work habits both individually and on a team.


	Computer Literacy CDBEDS 2450

This introductory course in computers is designed to acquaint the students with techniques for using computers. Students learn key entry skills in order to use simple word processors, spreadsheets, and presentation software.

Students use the internet, where they learn to become proficient using search engines, e-mail, and a variety of educational resources on the internet.


CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway:__Entrepreneurship__  Grade Level:___10____

Course Title:  Introduction to Business 
CBEDS: __4602________School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	· Economic Decisions, systems and role of Business and Government in our Economy

· Business Structures and Management’s role

· Producing and Marketing

· Business Ethics

· International Business

· Managing a Small Business

· Human Resources

· Planning a career and succeeding at work

· Opportunities in Small Business

· Employ web search skills to obtain information.

· Demonstrate effective work habits both individually and on a team


	This instructional program introduces major principles and concepts that are the foundation for future study of business and management.  Program content includes such topics as basic business principles, personal finance concepts, management concepts, systems thinking, quality management, and the current environment for business in a multinational marketplace.  Communication skills and basic mathematical concepts are reinforced in this course.  Simulations, projects, work-based learning opportunities, teamwork, and career technical student organization leadership activities, meetings, conferences and competitions provide opportunities for application of instructional content.


CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway: Entrepreneurship _  Grade Level:__11 

Course Title:  Marketing Principles 
CBEDS: __4122________School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	· Economic Concepts (basic economic concepts, marketing concepts and information, entrepreneurial awareness, financial systems)

· Operations, Policies, and Procedures (marketing operations, security

· Consumer Decision Making (target market, market segmentation)

· Distribution, product/service planning, purchasing policies)

· Selling Product/Service Knowledge (basic selling concepts, sales skills and techniques)

· Promotional Strategies (advertising, displays) 

· Product promotion (promotional mix)

· Pricing Strategies

· Entrepreneurial Concepts (business plan)

· Ethic and Legal Responsibilities (ethical work habits, diversity of regulations)

· Employability and Career Development (self-development skills, knowledge of personal traits, goal setting)

· Technical Skills (business records, obtaining information, project management skills)

· Leadership (leadership skills)

· Communications (written and oral communication skills and critical thinking skills)

· Mathematics (problem solving and computational skills)

· Human Relations (working with people, decision making, problem solving, self esteem, personal traits, interpersonal skills)


	This instructional program prepares individuals to perform basic marketing functions common to a variety of enterprises and provides foundational knowledge, skills, and attitudes for advanced or specialized study in marketing.  Students study marketing foundations and principles, including customer service, promotion, pricing, finance, selling, risk management, marketing information management and product/service planning.


CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway: Entrepreneurship  Grade Level:__12 ___

Course Title:  Business Management 
CBEDS: __4637____School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	· Introduction to Management (management and trends in management

· Careers in Management

· Ethics and Social Responsibility

· Business and Legal Issues (economics, regulations)

· International Business (import, exports, other countries affect on US Economy)

· Decision Making Skills

· Communications Skills (written, oral and other methods, technological influence)

· Organizational Structure and Strategic Management

· Working with employees (human resource issues, managing conflict and stress)

· Managing Change, Culture and Diversity

· Motivation and Leadership


	This instructional program describes management functions and processes in contributing to organizational goals.  Program content addresses organizational theory; human resource development; management principles and styles; policy and strategy formation; production and operations management, planning and development; and economic theory and practice.


CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway:__Entrepreneurship__  Grade Level:__13____

Course Title:  Introduction to Business 
TOPS: _501.0________  School:____Community College______________

	Critical Course Competencies/Skills/Concepts
	Course Description

	To encourage and enable students to:
1. understand the powerful effect business has on our society.

2. think critically about the complex interrelationship between business and world events.

3. appreciate the contribution of business to our American culture.

4. recognize the need for regulatory agencies for business.

At the end of the course, the student will demonstrate the ability to:
1. conceptualize, and describe in writing, the business organization from a top manager's point of view.

2. identify and evaluate the functions of organizational objectives.

3. provide written examples of the pertinent relationships between business and society in general.

4. describe the interdependence among business, labor, and government.

5. contrast the major contributions and limitations of computers in business.

6. evaluate the basic financial structure which supports business organizations.

7. differentiate, and provide written examples of the relationship between authority, responsibility, and accountability.

8. describe and evaluate the necessity for the job search process.
	The nature of business, including principles, problems, practices, procedures, and organization.


CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway:__Entrepreneurship__  Grade Level:____13____

Course Title:  Marketing        TOPS: __509.0________  School:_Community College________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	To encourage and enable students to:
1. understand what marketing is and how it operates as a part of a total economic and social system.

2. think critically about customers, both business and individual, and their behavior.

3. appreciate the private enterprise system.

understand marketing organization, control, and performance evaluation

At the end of the course, the student will demonstrate the ability to:

1. identify markets for products.

2. evaluate market data.

3. select from alternatives, a course of action for marketing a product.

4. write marketing policies.

5. develop marketing programs.


	The study of marketing channels and institutions; market structure, organizations, and behavior; retail, wholesale, and industrial marketing; and governmental regulations.




CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway:__Entrepreneurship__  Grade Level:____13____

Course Title:  _Computer Concepts_________ TOPS: __514.0____School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description


	1. discuss the impact of current and emerging technology on society.

2. develop typical application output via word processing, spreadsheet, database and presentation software.


	A general education course focusing on computer concepts, terminology, uses, and the computer’s effect on society.  Introduces typical software applications such as word processing, spreadsheets, databases, presentation software, and Internet browsers.  




Industry Sector: Marketing, Sales, and Service_
Career Pathway:__Entrepreneurship_  Grade Level:____13_______

Course Title:  _Internet Marketing____ TOPS: _509.7___________School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	The student will be able to: 

1. analyze various segments of the Internet and compare the profitability of business models.

2. analyze consumer behavior, segmentation, design, advertising, negotiation, pricing, and client support in the context of E-commerce.

3. analyze leading issues affecting the Internet: intellectual property, privacy, taxation, backbone, capital.

4. describe the relevance and importance of electronic commerce.

5. develop skills in finding business information and services online.

6. develop skills in using electronic commerce relevant to business enterprise.


	A study of methods to create, distribute, promote, and price goods and services to a target market over the Internet.




Industry Sector: Marketing, Sales, & Service_
Career Pathway:_Entrepreneurship_____  Grade Level:____13_______

Course Title:  _Business Law: Contracts & Sales      TOPS:  _501.0_School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	The student will be able to: 

1. identify legal concepts and terms as they relate to Business Law.

2. evaluate information and determine the theory of law and appropriate jurisdiction.

3. demonstrate a basic knowledge of the American business legal system.

4. identify and differentiate between various legal concepts and their applications to business world.

5. apply the concepts of business law through case studies by developing the ability to identify the appropriate resolution.


	A study of the legal environment of business and a survey of the law of contracts, agency, bailments, and sales.




CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales, and Service
Career Pathway:_Entrepreneurship_  Grade Level:____14______

Course Title:  Sales and Marketing “The Series”__TOPS: _509.0_____School:_________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	The student will be able to: 

1. identify why an organization should listen to its customers.

2. discuss the role of personal selling in the firm’s marketing relationship efforts.

3. describe a SELL sequence.

4. identify the factors that influence the customer’s buying decision.

5. discuss the salesperson-buyer communication process.

6. describe the barriers to effective sales barriers.

7. explain ways of developing persuasive communication.

8. describe the basic philosophies that influence an organization’s marketing activities.

9. describe the marketing process and identify the variables that make up the marketing mix.

10. identify the social factors that affect marketing.

11. discuss corporate social responsibility.

12. explain the importance of global marketing.

13. discuss the role of relationship marketing and strategic alliances in business marketing.

14. describe the characteristics of markets and market segmentation.

15. identify the steps involved in conducting a marketing research project.

16. explain the terms product item, product line, and product mix.

17. describe the concept of product life cycles.

18. explain what a marketing channel is and why intermediaries are needed.

19. describe franchising and describe its two basic forms.

20. discuss the elements of the promotional mix.

21. identify the effect of advertising on market share and consumers.

22. describe the impact of the Internet on business practice.

23. identify and explain the variety of pricing objectives.
	An overview of sales and marketing strategies including pricing, promotion, and distribution of goods, services, and concepts used create relationships that satisfy individual and organizational objectives.  .




Industry Sector: Marketing, Sales, and Service___
Career Pathway:_Entrepreneurship_  Grade Level:____14_______

Course Title:  Essentials of Management    TOPS   506.0: _________School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	The student will be able to: 

1. define what a supervisor is.

2. describe the basic types of supervisory skills.

3. describe how the growing diversity of the workforce affects the supervisor’s role.

4. identify the general functions of a supervisor.

5. explain how supervisors are responsible to higher management, employees, and co- workers.

6. identify characteristics of a successful supervisor.

7. describe major types of ethical behavior that supervisors should practice.

8. discuss technologies that are used to transform today’s businesses.

9. describe some ways to communicate more effectively in the diverse workplace.

10. describe the types of planning that take place in an organization.

11. identify steps in the control process.

12. describe the principles of organizing.

13. discuss how and why supervisors delegate.

14. compare leadership styles that a leader might adopt.

15. describe guidelines for giving direction to employees.

16. identify steps in the rational model of decision-making.

17. discuss how supervisors can establish and maintain a creative work climate.

18. identify barriers to communication and suggest ways to avoid them.

19. identify ways supervisors can establish & motivate their employees.

20. identify ways productivity can be improved.

21. discuss how supervisors can work with the Human Resources Department to help with “problem employees.”

22. discuss how supervisors can overcome resistance and implement change.

23. discuss common roles of the supervisor in the selection, training, evaluation, and coaching of employees.
	A review of essential management skills including the role of the supervisor, supervisory challenges, and related human resources responsibilities.  




CTE PROGRAM OF STUDY

Industry Sector: _______________________
Career Pathway:______________________  Grade Level:____14_______

Course Title:  _Survey of Financial Accounting___ TOPS : 502.0_____School:____________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	The student will be able to: 

1. recognize and use the vocabulary of accounting

2. evaluate business events in terms of the accounting implications

3. explain the rationale for the basic accounting procedures

4. read, analyze, and interpret a balance sheet, income statement and statement of cash flows

5. prepare and analyze a basic break-even analysis

6. prepare and analyze a basic operating budget

7. prepare and analyze a basic standard cost variance analysis

8. prepare various cost analyzes for decision making


	A survey of financial and managerial accounting theory and practice with an emphasis on the user versus preparer perspective. 




 CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway:__Entrepreneurship__  Grade Level:____14____

Course Title:  Business Org & Mgmt      TOPS: _506.0_________  School:_Community College________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	The student will be able to:
1. The student will be able to: appreciate management's early stage of development as a body of knowledge or science.

2. understand the purpose of company organization and how it functions to achieve objectives.

3. understand the functions of managers.


	A study of the structure of business firms and the principles of organization that determine departmentation and lines of authority and responsibility.  Covers management principles and function, including planning, organization and control within a business firm.




CTE PROGRAM OF STUDY

Industry Sector: _Marketing, Sales and Service

Career Pathway:__Entrepreneurship__  Grade Level:__13____

Course Title:  Small Business Mgmt: The Series TOPS: _506.4_________  School:_Community College_______________

	Critical Course Competencies/Skills/Concepts
	Course Description

	To encourage and enable students to
1. become familiar with current business practices.

2. develop awareness of changing business environmental influences on work force strategies.

3. become skilled at applying selected business practices targeted in each module.

At the end of the course, the student will demonstrate the ability of:

Proactive Behavior

Having a Vision

Time Management

Conflict Management

Active Listening

Synergy

Personal Development

How the Work Team Interacts with Other Teams

How Leaders Can and Do Influence Other People in Order

  to Achieve Organizational Goals

Habits of Highly Successful People

The Private Victory - Self Mastery/Self Discipline

Principle-Centered Leadership:  The Compass

Incremental Improvement

Seven Deadly Sins

Principle-Centered Power

Thirty Methods of Influence


	Training courses focusing on specialized business topics.  Topics will be identified on a periodic basis in conjunction with employment or program/discipline needs.




E-Commerce Pathway

	Sample CTE Courses*
	
	Education Level and Sample Occupations**

	Introductory
	Concentration
	Capstone
	
	High School Diploma
	Certification and/or    AA Degree
	Bachelor’s Degree or Higher

	· Business Communication

· Computer Applications

· Exploratory Business

· Financial Literacy

· Introduction to Marketing

· Keyboarding
	· Accounting

· Advanced Computer Applications

· Business Management

· E-Commerce Marketing

· Finance

· Principles of Marketing

· Retail Marketing

· Web Design
	· International Business

· Virtual Enterprise
	· 
	· Administrative Support Representative

· Customer Service Representative

· Customer Support Specialist


	· Account Supervisor

· Copywriter-Designer

· E-Commerce Marketing Specialist

· Forum Manager
	· Brand Manager

· E-Commerce Director

· E-Commerce Entrepreneur

· Interactive Sales Engineer

· Business Teacher


Entrepreneurship Pathway

	Sample CTE Courses*
	
	Education Level and Sample Occupations**

	Introductory
	Concentration
	Capstone
	
	High School Diploma
	Certification and/or    AA Degree
	Bachelor’s Degree or Higher

	· Business Communication

· Computer Applications

· Exploratory Business

· Financial Literacy

· Introduction to Marketing

· Keyboarding
	· Accounting

· Business Management

· Finance

· Principles of Marketing

· Retail Marketing
	· Entrepreneurship

· Virtual Enterprise 


	· 
	· Customer Service Representative

· Small Business Entrepreneur
	· Franchisee

· Marketing Manager

· Regional Sales Manager

· Retail/Wholesale Buyer


	· Account Executive

· Business Teacher

· Chief Executive Officer

· National Account Manager


International Trade Pathway
	Sample CTE Courses*
	
	Education Level and Sample Occupations**

	Introductory
	Concentration
	Capstone
	
	High School Diploma
	Certification and/or    AA Degree
	Bachelor’s Degree or Higher

	· Business Communication

· Computer Applications

· Exploratory Business

· Financial Literacy

· Introduction to Marketing

· Keyboarding
	· Accounting

· Business Management

· Finance

· Principles of Marketing

· Retail Marketing
	· International Business

· Virtual Enterprise


	· 
	· Sales Representative

· Shipping and Receiving Clerk

· Stocking and Handling Worker
	· Route Salesperson 

· Warehouse Manager
	· Economist

· International Distribution Manager

· International Trade Specialist

· Marketing Research Analyst

· Wholesale Distribution Manager


Professional Sales and Marketing Pathway

	Sample CTE Courses
	
	Education Level and Sample Occupations

	Introductory
	Concentration
	Capstone
	
	High School Diploma
	Certification and/or AA Degree
	Bachelor’s Degree or Higher

	· Business Communication

· Computer Applications

· Exploratory Business

· Financial Literacy

· Introduction to Marketing

· Keyboarding
	· Accounting

· Business Management

· Finance

· Principles of Marketing

· Retail Marketing 
	· Entrepreneurship

· Virtual Enterprise 


	· 
	· Customer Service Representative

· Small Business Entrepreneur

· Telemarketer
	· Franchisee

· Marketing Manager

· Regional Sales Manager

· Retail/Wholesale Buyer
	· Account Executive

· Business Teacher

· Chief Executive Officer

· National Account Manager


FACT SHEET

Career and Technical Programs of Study

One major change of the new Perkins Act is the requirement for the development and implementation of “career and technical programs of study.” These programs of study are defined and referenced throughout the Act. States must develop the programs of study in consultation with local programs, and each local recipient receiving funds under the bill will be required to offer the relevant courses of at least one. Programs of study are very similar to, and build on, positive initiatives already underway in CTE programs such as Tech Prep, career pathways, career academies, and industry sectors. Below are excerpts from the Act that include specific references and requirements related to programs of study.   

State Plan - Section 122(c)(1)(A), (B), & (D)
(c) PLAN CONTENTS.—The State plan shall include information that—

(1) describes the career and technical education activities to be assisted that are designed to meet or exceed the State adjusted levels of performance, including a description of—

(A) the career and technical programs of study, which may be adopted by local educational agencies and postsecondary institutions to be offered as an option to students (and their parents as appropriate) when planning for and completing future coursework, for career and technical content areas that—

(i) incorporate secondary education and postsecondary education elements;

(ii) include coherent and rigorous content aligned with challenging academic standards and relevant career and technical content in a coordinated, nonduplicative progression of courses that align secondary education with postsecondary education to adequately prepare students to succeed in postsecondary education;

(iii) may include the opportunity for secondary education students to participate in dual or concurrent enrollment programs or other ways to acquire postsecondary education credits; and

(iv) lead to an industry-recognized credential or certificate at the postsecondary level, or an associate or baccalaureate degree;

(B) how the eligible agency, in consultation with eligible recipients, will develop and implement the career and technical programs of study described in subparagraph (A);

(D) how the eligible agency will make available information about career and technical programs of study offered by eligible recipients; 
State Leadership Activities - Section 124(b)(6)

(b) REQUIRED USES OF FUNDS.—The State leadership activities described in subsection (a) shall include—

(6) supporting partnerships among local educational agencies, institutions of higher education, adult education providers, and, as appropriate, other entities, such as employers, labor organizations, intermediaries, parents, and local partnerships, to enable students to achieve State academic standards, and career and technical skills, or complete career and technical programs of study, as described in section 122(c)(1)(A);

Tech Prep Education - Section 203(c)(2)(G)

(c) CONTENTS OF TECH PREP PROGRAM.—Each tech prep program shall—

(2) consist of a program of study that—

(G) utilizes career and technical education programs of study, to the extent practicable;

Local Plan – Section 134(b)(3)(A) & (5)

(b) CONTENTS.—The eligible agency shall determine the requirements for local plans, except that each local plan shall—

(3) describe how the eligible recipient will—

(A) offer the appropriate courses of not less than 1 of the career and technical programs of study described in section 122(c)(1)(A);

(5) describe how parents, students, academic and career and technical education teachers, faculty, administrators, career guidance and academic counselors, representatives of tech prep consortia (if applicable), representatives of the entities participating in activities described in section 117 of Public Law 105–220 (if applicable), representatives of business (including small business) and industry, labor organizations, representatives of special populations, and other interested individuals are involved in the development, implementation, and evaluation of career and technical education programs assisted under this title, and how such individuals and entities are effectively informed about, and assisted in understanding, the requirements of this title, including career and technical programs of study;

Local Required Uses of Funds - Section 135(b)(1) & (2)

(b) REQUIREMENTS FOR USES OF FUNDS.—Funds made available to eligible recipients under this part shall be used to support career and technical education programs that—

(1) strengthen the academic and career and technical skills of students participating in career and technical education programs, by strengthening the academic and career and technical education components of such programs through the integration of academics with career and technical education programs through a coherent sequence of courses, such as career and technical programs of study described in section 122(c)(1)(A), to ensure learning in—

(A) the core academic subjects (as defined in section 9101 of the Elementary and Secondary Education Act of 1965); and

(B) career and technical education subjects;

(2) link career and technical education at the secondary level and career and technical education at the postsecondary level, including by offering the relevant elements of not less than 1 career and technical program of study described in section 122(c)(1)(A);

Local Permissive Uses of Funds - Section 135(c)(12) & (19)(C)

(c) PERMISSIVE.—Funds made available to an eligible recipient under this title may be used—

(12) for improving or developing new career and technical education courses, including the development of new proposed career and technical programs of study for consideration by the eligible agency and courses that prepare individuals academically and technically for high skill, high wage, or high demand occupations and dual or concurrent enrollment opportunities by which career and technical education students at the secondary level could obtain postsecondary credit to count towards an associate or baccalaureate degree;

(19) to pool a portion of such funds with a portion of funds available to not less than 1 other eligible recipient for innovative initiatives, which may include—

(A) improving the initial preparation and professional development of career and technical education teachers, faculty, administrators, and counselors;

(B) establishing, enhancing, or supporting systems for—

(i) accountability data collection under this Act; or

(ii) reporting data under this Act;

(C) implementing career and technical programs of study described in section 122(c)(1)(A); or
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